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Abstract
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   The topic of the paper is critical thinking regarding the research tool of “Time-Intensity Measurement,” popular in the world of 
sensory research in the food industry. The paper presents a new paradigm using generative AI (ChatGPT 3.5) and Mind Genomics 
thinking to create a three-step system to drive critical thinking and problem solving in a subject area. The approach begins with step 
1, a simulated “Town Hall Meeting” to reveal questions about the topic, the importance of these questions, and what might the asker 
of a question be thinking. The second phase, step 2, instructs AI to uncover mind-sets in the topic area, and then use AI to generate 
questions, simulate the answers from the mind-sets, and then create the next question. Finally, step 3 comprises a book of questions 
and comments about the questions, designed to stimulate thinking about the topic questions to think about the nature and impor-
tance of the topic. The approach is set up to be generalizable to any topic of human decision-making where generative AI can play a 
role in simulation and synthesis.

Abbreviations

AI: Artificial Intelligence; ChatGPT: Chat Generative Pre-Trained 
Transformer; TDS methodology: Temporal Dominance of Sensa-
tions methodology

Introduction
Beyond the Excitement of the New to Learning How to Think at 

a Deeper Level
The impetus for this paper came from author Moskowitz’s 

graduate education at Harvard University in the Department of 
Psychology, specifically with the late Professor S.S. Stevens, Pro-
fessor of Psychophysics at Harvard. The education comprised an 
ongoing discussion of a topic, not so much the right way of doing 
the research nor the literature, but forcing one to think-”Why was 
I doing this study?”, “What was the reason?”, “What was I looking 
for?”, “What was the hypothesis?”, “Could I deal with studies based 
on other hypotheses?”, “Where would this lead?”, and so forth. The 
education, in fact, was in the back-and-forth dialogue, and not in 
the reading of the literature, nor even performing the experiments 
[1,2].

With that short introduction, and a hiatus of a mere 56 years, 
the notion became increasingly obvious when talking to research-
ers, especially the researchers of the first quarter of the 21st centu-
ry-those who have access to the internet, those who have access to 
the computation of data and artificial intelligence, and those who 
have access to machines that measure precise quantities and pre-
cise variables. The result is that the student, the person performing 
the work, ends up being an expert, not so much on the topic, but 
rather an expert in what is to be done. There is almost a human 
attachment to equipment. That is to say, whereas 55 or 60 years 
ago, there was nothing in the way of such technology, there was a 
reason why people did the experiments, why people labored over 
the experiments, and were forced to think about where the experi-
ments fit. There was no plethora of data, no vast Amazon jungle of 
different methods, of different interpretations, of data swiftly de-
veloped and even more swiftly reported. People sweated over the 
data, sweated over the methods, giving them time to think [3-5].

One of the first methods the author has experienced was time-
intensity. It was done and reported with authors McNulty and Mos-
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kowitz in the Journal of Food Science 50 years ago in 1974 [6]. The 
issue was flavors in oil-in-water mixtures. It was based upon Mc-
Nulty’s mathematical analysis of what might happen in an oil wa-
ter solution with flavor. By today’s standards, the process of having 
people rate might be considered as quite rudimentary and simple. 
The important thing though is that there was a lot of thought given 
to the method and effort. It didn’t go very far. Other people took the 
issue of time-intensity quite a bit further, but the author stopped. 
The author thought that after 50 years, they might return to the 
topic and see whether they can push the field a little bit further 
by thinking of mind-sets, by thinking of questions, and by having 
simulations of questions through artificial intelligence. What could 
one learn or what kind of critical thinking might one be able to 
generate? And so, the paper begins.

The time-intensity method is a sensory evaluation technique 
developed to measure the perception of sensory attributes over 
time. It provides a quantitative and objective assessment of senso-
ry changes, aids in product formulation optimization, and enhanc-
es understanding of consumer preferences. The time-intensity 
curve is a pattern of time vs. rating that can vary depending on the 
product variation and concentration. Time-intensity evaluations 
are used by sensory researchers to understand how sensory at-
tributes change over time, providing insight into the duration and 
intensity of specific sensory attributes. 

The method has been widely adopted by scientists in the food 
and beverage industry, offering a new type of measurement for 
sensory attributes. An example of a scientific research study using 
time-intensity measurements is a study investigating the time-in-
tensity of sweetness in different types of chocolate. By measuring 
how the perception of sweetness changes over time, researchers 
can gain insights into the optimal sweetener levels for different 
types of chocolate products, helping product developers create 
products that appeal to a wider range of consumers.

As technology continues to evolve, the use of time-intensity 
measurements is likely to become even more prevalent, offering 
new opportunities for research, development, and innovation in 
sensory evaluation. By understanding how sensory attributes 
change over time, developers can optimize the sensory experience 
of a product to better meet consumer preferences. This informa-
tion can be used to make informed decisions about product formu-
lation, packaging, and marketing strategies. 

A debate may arise between proponents of time-intensity mea-
surements and opponents of the method at a sensory conference. 
Proponents argue that the method provides a more comprehen-
sive understanding of how sensory attributes change over time, 
leading to improved product formulations and consumer expe-

riences. Opponents may question the reliability and relevance of 
time-intensity data, suggesting other sensory evaluation methods 
may be more effective in certain contexts. The wide use of time-
intensity studies suggests that at least at some basic level the ap-
proach is providing useful information. The issue is whether the 
user of the method can take full advantage of the procedure. 

As in any branch of science, those who develop the first versions 
of the science, or more appropriately of the method, are often sim-
ply satisfied with getting it right, getting a method that is reproduc-
ible, has validity, and is useful. Time-intensity measures in sensory 
analysis are no different. Some of the first papers were simply sci-
entific, aiming to look at the method, to see how it worked, and to 
see its limits [7-9].

The method became more interesting when it was used to look 
at the change in intensity over time with real products, such as dif-
ferent types of sweeteners. Would the impression of sweetness rise 
immediately, or would it take a while? Would that change in the 
time-intensity pattern be noticeable? And more importantly, would 
it change the acceptance? That is, would the time-intensity proper-
ties of a new ingredient be so different that people would not like 
the product when the new ingredient was substituted for the old 
ingredient? These are, of course, empirical studies and empirical 
issues which have to be done with the appropriate stimuli. But still, 
there is room to learn how to think critically as one approaches the 
problem [10].

Melo, Bolini, and Efraim determined the equi-sweetness of 
high intensity sweeteners in milk chocolates in order to prepare 
diabetic ones. The study indicated the time-intensity method as an 
experiment to select potential high-intensity sweeteners and their 
concentration to replace sucrose in milk chocolate in order to pro-
duce diabetic and/or light chocolate [11]. 

Studies published by Pallazzo and Bolini showed the impor-
tance of both multiple time-intensity curves and affective data to 
same products because it is possible to determine which intensity 
and duration of sensory characteristics have influenced the con-
sumer’s preference [12,13].

The “Multiple Time-Intensity Analysis” method is recognized by 
the American Society for Testing and Materials International as a 
reference for advanced sensory analysis in real time, with revision 
and re-approval in 2017 [12].

From a practical point of view, the temporal dominance of sen-
sations (TDS) methodology is less time-consuming since every 
pre-determined attribute can be evaluated in the same run and 
only provides the dominance of each sensation. The time-intensity 
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method, on the other hand, provides the intensity profile of spe-
cific attributes over time, based on a pre-established training with 
references and the memorization of intensities for each attribute. 
These two methods are different, tailored to distinct objectives, 
but they can be complementary [14]. 

The work of Ziegler, Mongia, and Hollender evinced how the 
physical and structural properties of milk chocolates, as affected 
by the processing parameters through manufacturing, affect their 
dynamic sensory properties by means of the time-intensity meth-
od [15].

With time-intensity scaling being a half a century older and 
more, and with increasing interest in various methods of time-in-
tensity-such as checking all the attributes, checking the temporal 
dominance, and checking which sensory attribute is most impor-
tant-it might be worth a look at the foundations of critical thinking. 
As the paper shows, the use and development of artificial intelli-
gence, especially generative AI, produces an opportunity to learn 
how to think critically. The goal is to figure out the types of ques-
tions one could ask, the sequence in which one could ask them, and 
to figure out if this approach could lead to better critical thinking. 
It is in that spirit that we offer the rest of the paper.

Experiments with AI - Three “Strategies”
In order to use generative AI as a tool for critical thinking in this 

topic area, it is important to frame the approach so that it is realis-
tic and has context rather than just simply being a regurgitation of 
facts. Stories are always better than sheer volume of information. 
In an earlier study, the topic was how to increase volunteer enroll-
ment for police officers in a small town in Pennsylvania where the 
issue was dealing with school safety [16].

Rather than conducting a massive experiment, we divided the 
problem into four parts. The first part was to simulate a town hall 
meeting where the people in the town were free to ask about the 
topics involving safety. The second strategy was to postulate the 
existence of a set of mind-sets of young adults aged 18 to 34 who 
might volunteer. We did not specify the ages but rather simply said 
that there were ages and allowed the AI to produce the informa-
tion. The third strategy was to hold a recruitment meeting or simu-
lated recruitment meeting and, in that meeting, have people ask 
the four mind-sets of police officers the different issues they face 
in their job and have the different mind-sets respond, thus provid-
ing information to the potential recruits from different points of 
view. The fourth strategy was to create a large number of questions 
and see how the mind-sets would answer these questions. The ap-
proach proved very practical, and in the validation in a separate 
paper [17], we found that the mind-sets generated by artificial in-
telligence were very different from each other and resonated with 
the respondents who actually evaluated messages generated by 

AI. In other words, using AI to simulate respondents of a different 
mind-set appeared to work quite well.

This positive outcome is demonstrated in a companion paper 
with real people evaluating the messages generated by AI [17], 
which gave us reason to think that perhaps this approach of having 
AI synthesize mind-sets, questions, and topics might increase the 
critical thinking in other areas. The researchers’ focus turns first 
to time-intensity in the area of sensory analysis of foods and other 
items because of the interest evidenced by practitioners publishing 
and talking about time-intensity at conferences. The researchers’ 
question was, “Could we simulate the same type of information not 
so much as to answer the questions but as a way to create criti-
cal thought for people who have just been introduced to the field?” 
Rather than waiting for years to develop expertise and then teach 
critical thinking, the researchers have tried to reverse the process 
and teach critical thinking at the so-called get-go.

This paper follows the format of the paper on recruiting [16] 
but uses only the strategy steps (as seen in Tables 1, 2, and 3) and 
does not use the validation step. The reason for the difference is the 
focus of the paper. The previous paper focused on the solution for 
the specific problem-messaging to increase recruiting success. This 
paper focuses on using AI and Mind Genomics thinking to enhance 
critical thinking even when the person has no experience with the 
topic. This paper is meant as an aid for education and as a model for 
any topic that involves human judgment.

Discussions and Conclusions
When looking at the sequence of strategies-there are three 

strategies rather than the original four-one can see the ability that 
one may, in an afternoon, learn how to think about a topic, to learn 
about what the most important questions can be, to learn about 
alternative ways of looking at the topic. We don’t propose this to 
substitute for scientific work, not at all. Rather, we propose that for 
many of the research topics involving laboratory work or experi-
ments or even surveys that we preface this with a practice session 
simulating questions from the town hall, simulating mind-sets, and 
simulating questions. The time and the investment are really rather 
minimal-a day, perhaps two. The effort is simple with generative AI 
such as ChatGPT 3.5. The researchers did this on the Mind Genom-
ics website BimiLeap.com, but it can be done on any website. The 
idea is to structure the inquiry so that one gets an analysis of the 
approach scientifically and the way people think. This is to prevent 
one from getting messed up with methods, language, and the minu-
tia of the study, but rather help one begin to think about the study 
and really understand why they are doing this. It allows the person 
to think of the following questions: What is the reason? What are 
the business benefits? What are the scientific benefits? What are 
the shortcomings? Who knows what lies in the future?
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PHASE 1-THE TOWN HALL MEETING WHERE GENERAL QUESTIONS ARE SURFACED AND ANSWERS PROVIDED BY SIMULATED 

PROFESSIONALS FOR WHOM THE SPECIFIC QUESTIONS IS RELEVANT
Ice-Breaker opening: An application example of time-intensity measurements is in the development of a new line of energy 

drinks. By measuring the time-intensity of different flavor components, developers can create products which deliver a consis-
tent sensory experience from the first sip to the last. This information can help differentiate the product in a crowded market 

and appeal to consumers looking for a unique and satisfying sensory experience. 
SCIENTIST 1: “Time-intensity measurements are crucial in understanding how consumers perceive sensory attributes over time. By 

capturing the dynamic nature of sensory perception, we can gain valuable insight into consumer preferences and behaviors.” 
SCIENTIST 2: “Using time-intensity evaluations allows us to pinpoint the exact moments when certain sensory attributes peak and fade. 

This information is crucial in optimizing the sensory experience of a product.” 
PRODUCT DEVELOPER 1: “Time-intensity measurements provide us with valuable information on how consumers experience our 

products. By understanding the temporal aspect of sensory perception, we can make informed decisions about product formulation and 
marketing strategies.” 

PRODUCT DEVELOPER 2: “Utilizing time-intensity evaluations allows us to create products which deliver a consistent sensory experi-
ence from the first taste to the last. This information is key in developing products which stand out.” 

QUESTION 01: HOW CAN TIME-INTENSITY EVALUATION BE USED TO DIFFERENTIATE BETWEEN SIMILAR PRODUCT FORMULA-
TIONS? 

MEANING: In the world of product design and development, this question translates to how sensory analysis can help identify subtle 
differences in products which may not be apparent through traditional testing methods. 

IMPORTANCE: This question is important as it can provide valuable insight for the product developer to help them create unique and 
marketable products. 

SENSORY SCIENTIST: “Time-intensity evaluation allows us to track the changes in sensory perception over time, which can help us 
pinpoint specific flavor or texture differences between formulations.” 

PRODUCT DEVELOPER: “By utilizing time-intensity evaluation, we can fine-tune our product formulations to enhance certain sensory 
attributes which set our products apart from competitors.” 

CONSUMER RESEARCHER: “Understanding the time-intensity of sensory attributes can help us meet consumer preferences and expec-
tations, ultimately leading to increased product acceptance and satisfaction.” 

MARKETING MANAGER: “Time-intensity evaluation can provide us with valuable data to create compelling product narratives and 
communication strategies which resonate with consumers.” 

AUDIENCE REACTION: The audience may appreciate the diverse perspectives provided by the panelists and find value in the practical 
applications of time-intensity evaluation in product development. 

SUGGESTED NEXT QUESTION: How can time-intensity evaluation be integrated into the overall product development process to 
ensure its effectiveness and efficiency? 

QUESTION 02: HOW CAN TIME-INTENSITY EVALUATION BE INTO THE PRODUCT DEVELOPMENT PROCESS?
MEANING: This question is asking how sensory evaluation of the duration of a product’s taste, flavor, or texture can be incorporated 

into the overall design and development process to create better products. 
IMPORTANCE: This question is important because understanding the duration of sensory attributes can provide valuable insights into 

consumer preferences and help companies create products which meet those preferences more effectively. It is non-important if compa-
nies do not prioritize sensory evaluation in their product development. 

SENSORY SCIENTIST: “Integrating time-intensity evaluation into the product development process allows us to create products with 
optimal sensory profiles which resonate with consumers.” 

FOOD TECHNOLOGIST: “By incorporating time-intensity evaluation, we can identify the key attributes which contribute to a positive 
consumer experience and focus on enhancing those aspects in product development.”

CONSUMER RESEARCHER: “Understanding time-intensity can help us tailor products to specific consumer segments who have varying 
preferences for the duration of sensory attributes.” 

MARKETING MANAGER: “Utilizing time-intensity evaluation in product development can give us a competitive edge by offering prod-
ucts which deliver a unique and memorable sensory experience.” 
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AUDIENCE REACTION: The audience may feel positively about the various answers as they all highlight the benefits of integrating time-
intensity evaluation into the product development process. 

SUGGESTED NEXT QUESTION: “What challenges or limitations might arise when implementing time-intensity evaluation in product 
development?” 

QUESTION 03: HOW CAN TIME-INTENSITY EVALUATION BE STANDARDIZED ACROSS DIFFERENT SENSORY LABORATORIES?
MEANING: What are the implications of time-intensity evaluation in ensuring consistent sensory experiences for consumers across dif-

ferent products? 
IMPORTANCE: This question is important because standardization of time-intensity evaluation can help ensure reliability and compa-

rability of sensory data across different studies and products. 
SENSORY SCIENTIST: “Standardization of time-intensity evaluation protocols is crucial for ensuring that sensory data collected in dif-

ferent laboratories can be compared effectively.” 
PRODUCT DEVELOPER: “Consistent time-intensity evaluation across different products can help us understand the temporal profile of 

flavor release and optimize product formulations.” 
CONSUMER RESEARCHER: “With standardized time-intensity evaluation, we can better assess how consumers perceive and interact 

with products over time, leading to more meaningful insights for product development.”
QUALITY CONTROL MANAGER: “Standardizing time-intensity evaluation protocols can help us ensure that our products consistently 

meet sensory expectations and maintain quality standards.” 
AUDIENCE REACTION: The audience may see standardization of time-intensity evaluation as essential for ensuring robust sensory data 

and product development. 
SUGGESTED NEXT QUESTION: How can we ensure that time-intensity evaluation considers individual differences in sensory percep-

tion, such as age, gender, and culture? 

QUESTION 04: WHAT METHODS ARE CURRENTLY BEING USED FOR TIME-INTENSITY EVALUATION IN SENSORY RESEARCH?
MEANING: In product design and development, this question means understanding how sensory researchers are: measuring and inter-

preting the duration and intensity of sensory attributes over time. 
IMPORTANCE: This question is important because it can help in understanding consumer preferences and optimizing product formula-

tions based on sensory experiences. 
SENSORY SCIENTIST: “We primarily use temporal methods such as time-intensity profiling and Temporal Dominance of Sensations 

(TDS) to capture the dynamic sensory changes over time.” 
FOOD SCIENTIST: “We also incorporate instrumental techniques like TDS with consumer sensory evaluation to get a more comprehen-

sive understanding of product attributes over time.” 
RESEARCH CHEF: “In addition to traditional methods, we are exploring new technologies like wearable sensors to monitor real-time 

sensory responses in consumers.” 
STATISTICIAN: “We are conducting advanced data analysis techniques such as survival analysis to quantify and model the time-depen-

dent sensory perceptions.” 
AUDIENCE REACTION: “The audience seems intrigued by the combination of traditional and modern techniques in time-intensity 

evaluation.” 
SUGGESTED NEXT QUESTION:  How do different sensory attributes interact and influence each other in time-intensity evaluation? 

QUESTION 05: HOW CAN TIME-INTENSITY EVALUATION BE INTEGRATED INTO THE PRODUCT DEVELOPMENT PROCESS MORE 
EFFECTIVELY?

MEANING: This question focuses on the practical application of time-intensity evaluation in creating new products or improving exist-
ing ones. 

IMPORTANCE: This question is important because the successful integration of time-intensity evaluation can lead to more accurate and 
detailed sensory data, ultimately resulting in better products which meet consumer preferences. 

FOOD SCIENTIST: “Integrating time-intensity evaluation into the product development process requires close collaboration between 
sensory scientists, product developers, and marketing teams to ensure that the sensory data is used effectively to drive product innova-

tion.” 
MARKETING MANAGER: “Time-intensity evaluation can provide valuable insights into how consumers experience a product over time, 

which can help us better understand their preferences and make informed decisions about product development.”
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SENSORY RESEARCHER: “Utilizing advanced statistical analysis techniques and software can help us effectively integrate time-intensity 
evaluation data into the product development process, allowing for more precise and nuanced sensory profiles.” 

CONSUMER INSIGHT ANALYST: “By combining time-intensity evaluation with consumer feedback and market research, we can gain 
a comprehensive understanding of consumer preferences and trends, enabling us to develop products which resonate with our target 

audience.” 
AUDIENCE REACTION: “The audience may appreciate the emphasis on collaboration and data analysis in the answers provided, as it 

emphasizes the importance of a multidisciplinary approach to time-intensity evaluation in product development.” 
SUGGESTED NEXT QUESTION: How can companies ensure that time-intensity evaluation remains a priority in the product develop-

ment process, rather than being sidelined in favor of other sensory evaluation methods?

QUESTION 06: WHAT ARE THE MOST EFFECTIVE METHODS FOR MEASURING TIME-INTENSITY IN SENSORY EVALUATION?
MEANING: What is the best way to determine the duration and intensity of a flavor or texture experience in a food product? 

IMPORTANCE: This question is important because accurate time-intensity evaluation can provide valuable insights for product devel-
opment and improvement. 

FOOD SCIENTIST: “I believe that using a trained sensory panel and standardized protocols is the most reliable method for measuring 
time-intensity.” 

MARKETING MANAGER: “From a consumer perspective, we should also consider using consumer panels in real-life settings to capture 
real-time experiences.” 

STATISTICIAN: “Utilizing advanced statistical models and software can help in analyzing the time-intensity data more accurately and 
efficiently.” 

FOOD TECHNOLOGIST: “Incorporating technology such as electronic sensory devices can provide more precise measurements of time-
intensity.” 

AUDIENCE REACTION: The audience may feel reassured by the various approaches mentioned, as they offer a comprehensive view of 
the methods available for time-intensity evaluation.

SUGGESTED NEXT QUESTION:  A logical next step would be to discuss the practical implications and challenges of implementing these 
different methods in sensory evaluation studies.  

QUESTION 07: HOW CAN WE INCORPORATE TEMPORAL ASPECTS INTO PRODUCT DEVELOPMENT AND MARKETING STRATE-
GIES?

IMPORTANCE: This question is important as it explores the intersection of cutting-edge technology and sensory science in enhancing 
product understanding and consumer experience. 

DATA SCIENTIST: “Machine learning algorithms can be trained to analyze complex time-intensity data and identify patterns which may 
not be immediately obvious to human evaluators.” 

BRAND MANAGER: “By understanding the temporal aspects of consumer experiences, we can tailor marketing messages and product 
positioning to better meet their needs and preferences.” 

RESEARCH PSYCHOLOGIST: “Utilizing AI can assist in uncovering subconscious reactions to time-related stimuli, providing deeper 
insights into consumer behavior.” 

SENSORY PANEL LEADER: “Integrating machine learning tools into sensory evaluation processes can streamline data analysis and 
improve the overall efficiency of time-intensity studies.” 

AUDIENCE REACTION: The audience may be intrigued by the possibilities which machine learning and AI offer in time-intensity evalu-
ation and may be eager to explore further applications in their own work. 

SUGGESTED NEXT QUESTION: What are the challenges in standardizing time-intensity evaluation across different sensory panels? 

QUESTION 08: HOW CAN WE ENSURE CONSISTENCY IN TIME-INTENSITY MEASUREMENTS BETWEEN DIFFERENT EVALUATORS 
AND SESSIONS?

IMPORTANCE: This question is significant as it addresses the reliability and validity of time-intensity data, which is crucial for making 
informed decisions in product development. 

QUALITY CONTROL MANAGER: “Establishing clear guidelines, training programs, and calibration sessions can help minimize variabil-
ity in time-intensity evaluations across different sensory panels.” 

Citation: Howard R Moskowitz., et al. “Thinking More Deeply About Research Tools: The Contribution of Generative AI and Mind Genomics to Advance the 
Evolution of Critical Thinking about Time-Intensity Studies in Food". Acta Scientific Nutritional Health 9.2 (2025): 37-54. 



43

Thinking More Deeply About Research Tools: The Contribution of Generative AI and Mind Genomics to Advance the Evolution of Critical 
Thinking about Time-Intensity Studies in Food

Table 1: Using the “format” of a town hall meeting to surface general questions.

SENSORY SCIENTIST: “Utilizing reference samples and continuous monitoring of panel performance can help identify and address any 
biases or inconsistencies in time-intensity measurements.” 

CONSUMER INSIGHTS MANAGER: “By engaging consumers in the evaluation process and incorporating their feedback, we can ensure 
that time-intensity measurements reflect their real-life experiences.” 

PROCESS ENGINEER: “Implementing robust data collection and analysis protocols can help in identifying and resolving any discrepan-
cies in time-intensity measurements, ensuring data integrity and accuracy.” 

AUDIENCE REACTION: The audience may appreciate the practical strategies provided for standardizing time-intensity evaluations and 
may be inspired to implement similar protocols within their own organizations.

SUGGESTED NEXT QUESTION: A logical follow-up question could explore the role of automation and technology in improving the stan-
dardization of time-intensity evaluation processes. 

QUESTION 09: HOW CAN TIME-INTENSITY EVALUATION BE EFFECTIVELY USED IN PRODUCT DEVELOPMENT?
MEANING: In simpler terms, this question is asking how sensory analysis can help in creating and improving products based on the 

perception of time-related attributes. 
IMPORTANCE: This question is important because understanding the role of time-intensity evaluation can lead to the development of 

products which meet consumer preferences and expectations. 
SENSORY ANALYST: “Time-intensity evaluation allows us to study how flavors and textures evolve over time, helping us create products 

with the desired sensory experience.” 
FOOD SCIENTIST: “By using time-intensity evaluation, we can identify the optimal duration of flavor release in a product, ensuring 

consistent quality.” 
CONSUMER RESEARCHER: “Time-intensity evaluation helps us understand how consumers perceive different products over time, 

which can guide our product development process.” 
PRODUCT DEVELOPER: “Integrating time-intensity evaluation into our research and development process allows us to innovate and 

differentiate our products in the market.” 
AUDIENCE REACTION: The audience may feel intrigued by the different perspectives and insights shared by the panelists in response 

to the question. 
SUGGESTED NEXT QUESTION: A logical next step would be to discuss specific case studies or examples where time-intensity evalua-

tion has had a significant impact on product development and consumer acceptance.

QUESTION 10: WHAT ARE THE CURRENT LIMITATIONS OF TIME-INTENSITY EVALUATION TECHNIQUES IN SENSORY RESEARCH?
MEANING: Simple terms: How can we improve the methods we use to measure the intensity of sensory attributes over time in food 

products? 
IMPORTANCE: This question is important because enhancing our time-intensity evaluation techniques can lead to more accurate and 

reliable sensory feedback for product development. 
Sensory Scientist: “Our current methods lack the precision needed to capture subtle changes in sensory attributes over time.” 

FOOD TECHNOLOGIST: “We need to explore new technologies, such as electronic tongues, to improve our time-intensity evaluation 
capabilities.” 

CONSUMER RESEARCHER: “Understanding the temporal aspects of sensory experiences can provide valuable insights into consumer 
preferences and behaviors.” 

QUALITY CONTROL MANAGER: “Accurate time-intensity evaluation is crucial for ensuring product consistency and meeting consumer 
expectations.” 

AUDIENCE REACTION: “I never thought about how important time-intensity evaluation is for product development. These perspectives 
really opened my eyes to the potential improvements we can make.”

SUGGESTED NEXT QUESTION: How can we effectively integrate time-intensity evaluation data into the product development process 
to optimize sensory  
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PHASE 2- USING AI TO SYNTHESIZE MIND-SETS AND THEN CHALLENGING THESE SYNTHESIZED MIND-SETS WITH QUESTIONS
There are four major mind-sets about the proper use and analysis of time-intensity data. They are:

Traditional mind-set, Innovative mind-set, Multi-Sensory mind-set, and Consumer-Centric mind-set.
A member of the audience asks this specific question: QUESTION HERE

Please answer the following questions:
Repeat the question (preface by phrase: QUESTION)

Who in the audience asked the question? (preface by phrases: ASKER)
What was bothering the person in the audience, leading to the question? (preface by phrase: REASONS FOR ASKING THE QUESTION)

What is the importance of the question to the individual in terms of science and practice? Present the answer as a paragraph of six 
sentences, in which there are four quotes (preface by phrase: IMPORTANCE TO ASKER)

How did the TRADITIONAL Mind-Set answer the question? What was the advice given? What was the traditional mind-set thinking? 
What was the slogan which the Traditional Mind-Set gave? How was the reaction by the person asking the question? (Answer all of this 

in one paragraph, prefaced by the word TRADITIONAL-MIND-SET.)
How did the INNOVATIVE Mind-Set answer the question? What was the advice given? What was the traditional mind-set thinking? What 
was the slogan which the Traditional Mind-Set gave? How was the reaction by the person asking the question? (Answer all of this in one 

paragraph, prefaced by the word INNOVATIVE-MIND-SET.)
How did the MULTI-SENSORY Mind-Set answer the question? What was the advice given? What was the traditional mind-set thinking? 
What was the slogan which the Traditional Mind-Set gave? How was the reaction by the person asking the question? (Answer all of this 

in one paragraph, prefaced by the word MULTI-SENSORY-MIND-SET.)
How did the CONSUMER-CENTRIC Mind-Set answer the question? What was the advice given? What was the traditional mind-set 

thinking? What was a slogan which the Traditional Mind-Set gave?  How was the reaction of the person asking the question? (Answer all 
of this in one paragraph, prefaced by the word CONSUMER-CENTRIC-MIND-SET.)

What is a good synthesis of the four answers which summarizes what happened? (preface by the word SYNTHESIS)
What is a really good question for the next question? Why is this a really good question to ask?  Who in the audience will ask this 

question? (Answer all of this in one paragraph. Preface by phrase NEXT QUESTION)

QUESTION 01: Can you provide examples of how each mind-set approaches analyzing time-intensity data?
ASKER: A member of the audience interested in gaining a deeper understanding of the different mind-sets.

REASONS FOR ASKING THE QUESTION: The person in the audience wants to apply the principles discussed to their own research or 
work.

IMPORTANCE TO ASKER: “I want to better understand how each mind-set can influence the interpretation of data.” “This information 
could help me improve my own analysis techniques.” “I am curious about the practical applications of these different perspectives.” 

“Understanding these examples will give me a well-rounded view of time-intensity data analysis.”
TRADITIONAL-MIND-SET: The traditional mind-set suggests a linear approach to analyzing time-intensity data, focusing on 

established methods and techniques. Their advice centers around sticking to proven practices and methodologies. A slogan they might 
use is “If it ain’t broke, don’t fix it.” The person asking the question may not find this approach very innovative or adaptable to new 

challenges.
INNOVATIVE-MIND-SET: The innovative mind-set proposes thinking outside the box when analyzing time-intensity data, encouraging 

experimentation and creativity. Their advice involves exploring new ways to interpret the data and considering unconventional 
approaches. A slogan they might use is “Innovation is the key to progress.” The person asking the question may appreciate this fresh 

perspective on data analysis.
MULTI-SENSORY-MIND-SET: The multi-sensory mind-set advocates for incorporating various sensory inputs when analyzing time-

intensity data, emphasizing the importance of holistic perceptions. Their advice includes considering all senses and not just relying on 
traditional visual data. A slogan they might use is “See with your ears, hear with your eyes.” The person asking the question may find 

this approach fascinating but challenging to implement.
CONSUMER-CENTRIC-MIND-SET: The consumer-centric mind-set focuses on how time-intensity data analysis can directly impact 

consumer behavior and preferences, guiding decision-making processes. Their advice revolves around tailoring analysis techniques to 
meet consumer needs and expectations. A slogan they might use is “Listen to the consumer first, then analyze.” The person asking the 

question may find this customer-oriented perspective enlightening and practical.
SYNTHESIS: Each mind-set offers a unique perspective on analyzing time-intensity data, with the traditional mind-set emphasizing 

proven methods, the innovative mind-set pushing for creativity and experimentation, the multi-sensory mind-set considering all 
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sensory inputs, and the consumer-centric mind-set focusing on consumer impact and preferences.
NEXT QUESTION: “How can the insights from various mind-sets be integrated to create a comprehensive approach to analyzing time-
intensity data?” This question is highly relevant as it prompts a discussion on the potential synergies between different perspectives, 

encouraging collaboration and innovation among audience members. This question might be asked by a researcher or analyst looking to 
bridge the gap between traditional and modern approaches in data analysis.

QUESTION 02: How can the insights from various mind-sets be integrated to create a comprehensive approach to analyzing time-
intensity data?

ASKER: A member of the audience.
REASONS FOR ASKING THE QUESTION: The person was seeking a way to combine different perspectives on analyzing time-intensity 

data effectively.
IMPORTANCE TO ASKER: The individual needed a holistic approach for analyzing time-intensity data in their research and practical 

applications. “I want a well-rounded methodology to ensure accurate results.” “This question is crucial for advancing my understanding 
of time-intensity data analysis.” “Integrating different mind-sets will enhance the quality and depth of our analysis.” “Having a 

comprehensive approach is essential for making informed decisions based on the data.”
TRADITIONAL-MIND-SET: The Traditional Mind-Set suggested sticking to conventional methods and not deviating from established 

practices in analyzing time-intensity data. Their advice was to follow the standard procedures without considering innovative 
approaches. The slogan they gave was, “If it’s not broken, don’t fix it.” The person asking the question seemed disappointed with the lack 

of flexibility in this approach.
INNOVATIVE-MIND-SET: The Innovative Mind-Set proposed incorporating new and creative techniques into the analysis of time-

intensity data. They emphasized thinking outside the box and experimenting with novel strategies. The slogan they gave was, “Embrace 
change for better results.” The person asking the question seemed intrigued by this forward-thinking perspective.

MULTI-SENSORY-MIND-SET: The Multi-Sensory Mind-Set suggested engaging all senses and perspectives to analyze time-intensity data 
comprehensively. They advised using a holistic approach which considers all aspects of the data. The slogan they gave was, “See the data 

in full spectrum.” The person asking the question seemed impressed by the emphasis on a multi-dimensional analysis.
CONSUMER-CENTRIC-MIND-SET: The Consumer-Centric Mind-Set recommended focusing on the end-user of the time-intensity data 

and tailoring the analysis to meet their needs. They advised aligning the analysis with consumer preferences and behaviors. The slogan 
they gave was, “Put the consumer first for accurate insights.” The person asking the question seemed appreciative of this customer-

centric approach.
SYNTHESIS: The four mind-sets each offered a unique perspective on analyzing time-intensity data. Integrating these insights could 

lead to a comprehensive approach which combines tradition, innovation, sensory input, and consumer focus for a more robust analysis.
NEXT QUESTION: What are the potential challenges in implementing a comprehensive approach to analyzing time-intensity data across 
diverse industries and research fields? This is a valuable question to ask as it delves into the practical implications and obstacles which 
may arise during the integration of various mind-sets. The next question was likely posed by another member of the audience curious 

about the real-world application of the combined approach.
QUESTION 03: What are the potential challenges in implementing a comprehensive approach to analyzing time-intensity data across 

diverse industries and research fields?
ASKER: A member of the audience

REASONS FOR ASKING THE QUESTION: The individual is likely grappling with the complexity of applying time-intensity data analysis 
in different contexts and is seeking guidance on potential obstacles they may encounter.

IMPORTANCE TO ASKER: “I want to ensure I can effectively adapt my analysis techniques across industries.” “I need to understand 
the common challenges to anticipate them in my research.” “This question will help me approach time-intensity data analysis more 

strategically.” “I want to enhance my knowledge and skills in this area to drive meaningful insights and innovation.”
TRADITIONAL-MIND-SET: The Traditional Mind-Set advises the audience member to follow established methods and guidelines for 

analyzing time-intensity data. The advice given includes sticking to conventional approaches and not straying from tried-and-true 
methods. The mind-set believes in the slogan “If it’s not broken, don’t fix it.” The person asking the question may feel slightly unsatisfied 

with the traditional approach, wanting more innovative solutions.
INNOVATIVE-MIND-SET: The Innovative Mind-Set suggests thinking outside the box and exploring new techniques and technologies for 
analyzing time-intensity data. The advice given emphasizes experimentation and embracing cutting-edge methodologies. The mind-set 
believes in the slogan “Innovation is key to progress.” The person asking the question may find this approach refreshing and inspiring, 
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prompting them to consider more modern strategies.
MULTI-SENSORY-MIND-SET: The Multi-Sensory Mind-Set recommends incorporating a holistic approach which considers various 
sensory aspects in analyzing time-intensity data. The advice given includes integrating different senses and perspectives to gain a 

comprehensive understanding. The mind-set believes in the slogan “Diverse perspectives lead to richer insights.” The person asking the 
question may appreciate this broader perspective but also feel challenged by the need to incorporate multiple dimensions.

CONSUMER-CENTRIC-MIND-SET: The Consumer-Centric Mind-Set suggests focusing on the end-user experience and preferences 
when analyzing time-intensity data. The advice given revolves around tailoring the analysis to meet consumer needs and expectations. 
The mind-set believes in the slogan “Putting the consumer first drives success.” The person asking the question may find this approach 

insightful, realizing the importance of aligning analysis techniques with consumer demands.
SYNTHESIS: Each mind-set offers a unique perspective on analyzing time-intensity data, ranging from traditional methods to innovative 
approaches, sensory considerations, and consumer-centric strategies. By considering a combination of these viewpoints, individuals can 

develop a comprehensive and adaptable approach to tackling challenges in diverse industries and research fields.
NEXT QUESTION: A valuable follow-up question could be, “How can interdisciplinary collaboration enhance the analysis of time-

intensity data?” This question is essential as it prompts further exploration into the benefits of integrating multiple disciplines and 
perspectives in data analysis processes. A member of the audience interested in enhancing collaboration across fields is likely to ask this 

question.
QUESTION 04: How can interdisciplinary collaboration enhance the analysis of time-intensity data?

ASKER: A member of the audience asked this question.
REASONS FOR ASKING THE QUESTION: The person in the audience seemed intrigued by the potential benefits of interdisciplinary 

collaboration in analyzing time-intensity data, wanting to understand how it could improve upon traditional methods.
IMPORTANCE TO ASKER: “I believe interdisciplinary collaboration can bring fresh perspectives and innovative solutions to complex 

data analysis problems,” “This question is important to me as it can potentially lead to more accurate and insightful results in our 
research,” “I am curious to see how different disciplines can come together to create a more robust analysis framework,” “Understanding 

the impact of interdisciplinary collaboration on time-intensity data analysis can help improve future studies.”
TRADITIONAL-MIND-SET: The Traditional Mind-Set believes that sticking to established methods and expertise within a single 

discipline is the key to success. They advised the person to focus on honing their own skills rather than seeking collaboration. The 
slogan they gave was “Stay in your lane.” The person asking the question seemed unsure about this advice.

INNOVATIVE-MIND-SET: The Innovative Mind-Set suggested that interdisciplinary collaboration can bring fresh perspectives and 
approaches to time-intensity data analysis. They advised the person to be open to working with experts from other fields. The slogan 

they gave was “Think outside the box.” The person asking the question seemed excited about this new perspective.
MULTI-SENSORY-MIND-SET: The Multi-Sensory Mind-Set recommended incorporating a variety of approaches and techniques from 

different disciplines to enhance the analysis of time-intensity data. They advised the person to consider the holistic experience of 
analyzing data. The slogan they gave was “Engage all your senses.” The person asking the question appeared intrigued by this approach.
CONSUMER-CENTRIC-MIND-SET: The Consumer-Centric Mind-Set emphasized the importance of understanding the end user’s needs 

and preferences in data analysis. They advised the person to consider the practical implications of their analysis for consumers. The 
slogan they gave was “Put yourself in the consumer’s shoes.” The person asking the question seemed appreciative of this perspective.

SYNTHESIS: The Traditional Mind-Set advocated for a more conservative approach, focusing on individual expertise, while the 
Innovative Mind-Set encouraged openness to collaboration for fresh perspectives. The Multi-Sensory Mind-Set highlighted the benefits 
of incorporating diverse approaches, and the Consumer-Centric Mind-Set stressed the importance of considering the end user in data 

analysis.
NEXT QUESTION: Can you provide examples of successful interdisciplinary collaborations in time-intensity data analysis? This is a 

great question as it allows for real-world applications of the benefits of collaboration to be highlighted, and it is likely that a researcher 
or practitioner in the audience will ask this question.

QUESTION 05: Can you provide examples of successful interdisciplinary collaborations in time-intensity data analysis?
ASKER: A member of the audience

REASONS FOR ASKING THE QUESTION: Curiosity about successful interdisciplinary collaborations in time-intensity data analysis.
IMPORTANCE TO ASKER: “I am interested in learning from successful collaborations in order to improve my own research practice.” 

“Understanding how different disciplines can work together effectively will help me expand my own expertise.” “I want to see how 
collaboration across disciplines can lead to innovative solutions.” “This question is crucial for my career development in the field of 
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time-intensity data analysis.”
TRADITIONAL-MIND-SET: The Traditional Mind-Set advised sticking to traditional research methods within one’s own discipline. 

The advice given was to focus on established practices rather than seeking collaboration. The traditional mind-set thought that 
interdisciplinary collaborations might lead to confusion and dilution of results. Their slogan was “Stay in your lane.” The person asking 

the question felt disappointed as they were looking for examples of successful collaborations.
INNOVATIVE-MIND-SET: The Innovative Mind-Set encouraged seeking out diverse perspectives and expertise for effective collaboration 

in time-intensity data analysis. The advice given was to embrace interdisciplinary collaborations as opportunities for growth and 
innovation. The innovative mind-set believed that mixing different disciplines could lead to groundbreaking discoveries. Their slogan 

was “Think outside the box.” The person asking the question felt inspired to explore new collaborative possibilities.
MULTI-SENSORY-MIND-SET: The Multi-Sensory Mind-Set suggested creating a multi-faceted approach to time-intensity data analysis 
involving various sensory inputs. The advice given was to incorporate different perspectives and methods from various disciplines for 
a holistic analysis. The multi-sensory mind-set believed that combining sensory data could provide a comprehensive understanding of 

time-intensity. Their slogan was “Engage all the senses.” The person asking the question felt intrigued by the idea of a multidimensional 
approach.

CONSUMER-CENTRIC-MIND-SET: The Consumer-Centric Mind-Set emphasized the importance of understanding the end-users’ 
perspectives and needs in collaborative research. The advice given was to focus on consumer-driven outcomes and preferences when 

working across disciplines in time-intensity data analysis. The consumer-centric mind-set believed that putting the consumer at 
the center of research could lead to impactful results. Their slogan was “It’s all about the consumer.” The person asking the question 

appreciated the focus on consumer-centric approaches.
SYNTHESIS: The Traditional Mind-Set advised caution and sticking to established practices, while the Innovative Mind-Set encouraged 

embracing diverse perspectives and collaboration. The Multi-Sensory Mind-Set proposed a multidimensional approach, and the 
Consumer-Centric Mind-Set underscored the importance of consumer-driven outcomes. These varied responses highlighted the 

different perspectives on interdisciplinary collaborations in time-intensity data analysis.
NEXT QUESTION: How can researchers ensure effective communication and collaboration in interdisciplinary projects? This is a crucial 

question to ask as effective communication is a key factor in successful interdisciplinary collaborations. Members of the audience who 
are embarking on or considering interdisciplinary projects will find this question particularly relevant in navigating potential challenges 

and fostering productive teamwork.
QUESTION 06: How can researchers ensure effective communication and collaboration in interdisciplinary projects?

ASKER: A member of the audience
REASONS FOR ASKING THE QUESTION: The individual is likely facing challenges in working with a diverse group of researchers from 

different disciplines and is seeking strategies to improve communication and collaboration.
IMPORTANCE TO ASKER: The individual may feel overwhelmed by the complexities of interdisciplinary projects and is seeking 
guidance to enhance their effectiveness. The person may value collaboration and communication as essential skills for success in 

science. They may see successful collaboration as crucial for making advancements in their field. Overall, the importance of effective 
communication and collaboration in interdisciplinary projects cannot be overstated, and the individual is seeking practical advice to 

navigate these challenges.
TRADITIONAL-MIND-SET: The Traditional Mind-Set may advise the audience member to stick to familiar methodologies for 

communication and collaboration, such as scheduled meetings and email updates. They may suggest following hierarchical structures 
and respecting traditional roles within the interdisciplinary team. A slogan they might emphasize is “Stay in your lane.” The reaction 

from the person asking the question may be one of skepticism, as they may be looking for more innovative approaches to improve 
collaboration.

INNOVATIVE-MIND-SET: The Innovative Mind-Set may encourage the audience member to embrace new technologies and platforms 
for communication, such as project management tools and virtual collaboration spaces. They may suggest adopting agile methodologies 
and incorporating design thinking principles to foster creativity and innovation. A slogan they might highlight is “Think outside the box.” 

The person asking the question may resonate with these ideas and be more receptive to exploring new ways of collaboration.
MULTI-SENSORY-MIND-SET: The Multi-Sensory Mind-Set may emphasize the importance of engaging all senses and modes of 

communication to enhance understanding and collaboration within the interdisciplinary team. They may recommend incorporating 
visual aids, hands-on activities, and interactive workshops to facilitate knowledge sharing and brainstorming. A slogan they may use is 
“See, touch, and hear to collaborate.” The reaction from the audience member may be one of curiosity and openness to trying different 

approaches in interdisciplinary projects.
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CONSUMER-CENTRIC-MIND-SET: The Consumer-Centric Mind-Set may focus on understanding the needs and preferences of each 
team member to tailor communication and collaboration strategies accordingly. They may advocate for empathy and active listening 

to build strong relationships and trust within the interdisciplinary team. A slogan they might promote is “Put people first.” The 
person asking the question may appreciate the emphasis on individual needs and see the value in a more personalized approach to 

communication and collaboration.
SYNTHESIS: In summary, the four mind-sets offer different perspectives on how to ensure effective communication and collaboration 

in interdisciplinary projects. The Traditional Mind-Set emphasizes sticking to conventional methods, the Innovative Mind-Set 
encourages exploring new technologies, the Multi-Sensory Mind-Set focuses on engaging all senses, and the Consumer-Centric Mind-Set 
prioritizes understanding individual needs. By considering these diverse approaches, researchers can adapt their communication and 

collaboration strategies to suit the unique demands of interdisciplinary projects.
NEXT QUESTION: What are some effective strategies for resolving conflicts and disagreements among interdisciplinary team members? 
This is a valuable question to ask as conflicts are inevitable in collaborative projects, and knowing how to navigate and resolve them can 

lead to smoother teamwork and better outcomes. This question may be posed by a member of the audience looking to enhance their 
conflict resolution skills in interdisciplinary settings.

QUESTION 07: What are some effective strategies for resolving conflicts and disagreements among interdisciplinary team members?
ASKER: A member of the audience

REASONS FOR ASKING THE QUESTION: The person in the audience is likely facing challenges with conflict resolution within their 
interdisciplinary team and is seeking advice on how to effectively address these issues to maintain collaboration and productivity.
IMPORTANCE TO ASKER: Resolving conflicts within interdisciplinary teams is crucial for fostering innovation and productivity. 
“Effective conflict resolution is essential for maintaining a positive team dynamic,” “Collaboration among team members can be 

significantly impacted by unresolved conflicts,” “Finding common ground and resolving disagreements can lead to better outcomes in 
projects,” and “Effective communication strategies are key to resolving conflicts and maintaining team cohesion.”

TRADITIONAL-MIND-SET: The Traditional Mind-Set advises team members to address conflicts by following established protocols 
and hierarchies within the organization. The advice given may involve seeking guidance from team leaders or supervisors to mediate 

disagreements. The Traditional Mind-Set may suggest that conflicts should be resolved through traditional channels and procedures. A 
slogan that the Traditional Mind-Set gave could be “Follow the chain of command.” The person asking the question may feel limited by 

this approach and seek more innovative solutions.
INNOVATIVE-MIND-SET: The Innovative Mind-Set encourages thinking outside the box and exploring creative solutions to resolve 

conflicts among interdisciplinary team members. The advice given may involve using tools such as design thinking or brainstorming 
sessions to generate new ideas for conflict resolution. The Innovative Mind-Set may emphasize the importance of embracing diversity 
of thought and perspectives within the team to address disagreements effectively. A slogan that the Innovative Mind-Set gave could be 

“Embrace creativity in conflict resolution.” The person asking the question may find this approach refreshing and inspiring.
MULTI-SENSORY-MIND-SET: The Multi-Sensory Mind-Set emphasizes the importance of considering different perspectives and 

communication styles when resolving conflicts within interdisciplinary teams. The advice given may involve using a variety of 
communication methods, such as verbal, written, and visual, to ensure that all team members feel heard and understood. The Multi-

Sensory Mind-Set may suggest incorporating activities like team-building exercises or role-playing scenarios to enhance understanding 
and empathy among team members. A slogan that the Multi-Sensory Mind-Set gave could be “See conflict resolution from different 

angles.” The person asking the question may appreciate the focus on empathy and inclusivity in this approach.
CONSUMER-CENTRIC-MIND-SET: The Consumer-Centric Mind-Set prioritizes the needs and preferences of team members when 

approaching conflict resolution within interdisciplinary teams. The advice given may involve gathering feedback from team members 
on their preferred methods of communication and conflict resolution. The Consumer-Centric Mind-Set may recommend implementing 

strategies that prioritize the well-being and satisfaction of team members to foster a positive work environment. A slogan that the 
Consumer-Centric Mind-Set gave could be “Put the team members first in conflict resolution.” The person asking the question may value 

this approach for its focus on individual needs and preferences.
SYNTHESIS: In summary, the Traditional Mind-Set suggests following established protocols and hierarchies, the Innovative Mind-Set 

encourages creative thinking and diversity of thought, the Multi-Sensory Mind-Set emphasizes considering different perspectives 
and communication styles, and the Consumer-Centric Mind-Set prioritizes the needs and preferences of team members in conflict 

resolution.
NEXT QUESTION: What are some effective strategies for promoting diversity and inclusion within interdisciplinary teams? This is a 

good question to ask because it addresses the importance of creating a welcoming and inclusive environment for all team members, and 
it is likely to be asked by a member of the audience interested in promoting diversity and collaboration within their team.

Table 2: Synthesize four mind-sets and explore key issues with those mind-sets.
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PHASE 3 - “BOOK OF QUESTIONS” COMPRISING 45 QUESTIONS COMPILED BY STUDENTS TO PREPARE FOR A COURSE ON TIME-
INTENSITY SCALING.

Question 01: How can time-intensity studies be used to inform product development in the food and beverage industry?
ASKED BY: Researcher from a food company 

REASON FOR ASKING: To understand how time-intensity studies can help improve products and meet consumer preferences. 
IMPORTANCE: This question can lead to valuable insights on how to create products that are more appealing to consumers. 

QUESTION 02: Are there specific best practices for conducting time-intensity studies that researchers should follow?
ASKED BY: Graduate student studying sensory analysis 

REASON FOR ASKING: To ensure that studies are conducted in a rigorous and reliable manner. 
IMPORTANCE: Establishing best practices can help standardize the methodology and improve the validity of results. 

QUESTION 03: What are some common challenges or limitations that researchers may encounter when conducting time-intensity stud-
ies?

ASKED BY: Sensory scientist working in academia 
REASON FOR ASKING: To better understand potential obstacles and how to address them. 

IMPORTANCE: Recognizing challenges can lead to improved study design and implementation. 

QUESTION 04: How can time-intensity studies be used to evaluate the impact of packaging on sensory perception?
ASKED BY: Packaging engineer 

REASON FOR ASKING: To explore the relationship between packaging design and consumer experience. 
IMPORTANCE: Understanding this connection can help companies develop more appealing packaging solutions. 

QUESTION 05: Are there any emerging technologies or methodologies that can enhance the accuracy and efficiency of time-intensity 
studies?

ASKED BY: Technologist specializing in sensory analysis 
REASON FOR ASKING: To stay informed about advancements in the field. 

IMPORTANCE: Adopting new technologies can improve the quality of data and streamline the research process. 

QUESTION 06: How can time-intensity studies be applied in the development of personalized food and beverage products?
ASKED BY: Nutritionist interested in personalized nutrition 

REASON FOR ASKING: To explore the potential of customized sensory experiences for individual consumers. 
IMPORTANCE: Personalization is a growing trend in the food industry, and understanding how to apply time-intensity studies can lead 

to innovative product offerings. 

QUESTION 07: What are the ethical considerations that researchers should keep in mind when conducting time-intensity studies 
involving human participants?

ASKED BY: Regulatory affairs specialist 
REASON FOR ASKING: To ensure that studies are conducted ethically and in compliance with regulations. 

IMPORTANCE: Ethical considerations are critical in research involving human subjects to protect participants and maintain integrity in 
the study. 

QUESTION 08: How can data from time-intensity studies be integrated with other sensory analysis techniques to provide a comprehen-
sive understanding of consumer perception?

ASKED BY: Market researcher 
REASON FOR ASKING: To explore synergies between different sensory analysis methods. 

IMPORTANCE: Integrating data from various techniques can offer a more holistic view of consumer preferences and behavior. 

QUESTION 09: Can time-intensity studies be used to assess the impact of cultural differences on sensory perception?
ASKED BY: Sociologist studying food culture 
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REASON FOR ASKING: To investigate how cultural factors influence sensory experiences. 
IMPORTANCE: Understanding cultural influences can help companies tailor products to different markets and demographics. 

QUESTION 10: How can researchers ensure the reliability and validity of data obtained from time-intensity studies?
ASKED BY: Quality assurance specialist 

REASON FOR ASKING: To identify strategies for maintaining the accuracy and integrity of data. 
IMPORTANCE: Ensuring data quality is essential for drawing meaningful conclusions and making informed decisions based on study 

results. 

QUESTION 11: What are some potential applications of time-intensity studies in the field of healthcare and medicine?
ASKED BY: Healthcare professional interested in sensory perception 

REASON FOR ASKING: To explore innovative uses of sensory analysis beyond traditional industries. 
IMPORTANCE: Applying time-intensity studies in healthcare settings can lead to new insights on patient experiences and treatment 

outcomes. 

QUESTION 12: How can findings from time-intensity studies be effectively communicated to stakeholders in a way that informs 
decision-making?

ASKED BY: Marketing manager 
REASON FOR ASKING: To understand how study results can be translated into actionable insights for business purposes. 

IMPORTANCE: Clear communication of research findings is essential for driving informed decisions and product development strate-
gies. 

QUESTION 13: Are there specific statistical methods that researchers should use when analyzing data from time-intensity studies?
ASKED BY: Statistician specializing in sensory analysis 

REASON FOR ASKING: To determine the most appropriate analytical techniques for studying time-intensity data. 
IMPORTANCE: Proper statistical analysis can help researchers interpret results accurately and draw reliable conclusions. 

QUESTION 14: How can time-intensity studies be used to optimize the sensory experience of full-service restaurants?
ASKED BY: Restaurant owner 

REASON FOR ASKING: To enhance the dining experience and attract more customers. 
IMPORTANCE: Improving sensory experiences in restaurants can lead to greater customer satisfaction and loyalty. 

QUESTION 15: What are the potential implications of time-intensity studies for regulatory agencies in terms of setting standards for 
sensory evaluation in various industries?

ASKED BY: Government official overseeing food safety regulations 
REASON FOR ASKING: To explore how sensory analysis methods can inform regulatory practices and policies. 

IMPORTANCE: Establishing standards based on sound scientific evidence can help ensure the safety and quality of products in the 
market. 

QUESTION 16: How do different mind-sets perceive the execution of time-intensity studies?
ASKED BY: Attendee #1 

REASON FOR ASKING: To understand the diverse perspectives on conducting time-intensity studies. 
IMPORTANCE: Helps in gaining a comprehensive understanding of the topic from various angles. 

QUESTION 17: How can we ensure consistency in the application of time-intensity studies across different industries?
ASKED BY: Attendee #2 

REASON FOR ASKING: Concerns about the variation in methodologies across different sectors. 
IMPORTANCE: Importance of standardizing practices for reliable results and comparisons. 
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QUESTION 18: What are the potential limitations of time-intensity studies that need to be considered?
ASKED BY: Attendee #3 

REASON FOR ASKING: To understand the boundaries and weaknesses of this analytical approach. 
IMPORTANCE: Helps in recognizing and addressing potential shortcomings in the methodology. 

QUESTION 19: Can time-intensity studies be effectively applied in cross-cultural sensory analysis?
ASKED BY: Attendee #4 

REASON FOR ASKING: Interest in exploring the adaptability of this method in diverse cultural contexts. 
IMPORTANCE: Understanding the potential challenges and opportunities in using time-intensity studies across different cultures. 

QUESTION 20: How can technology be leveraged to enhance the execution of time-intensity studies?
ASKED BY: Attendee #5 

REASON FOR ASKING: To explore innovative approaches to improve the efficiency and accuracy of data collection. 
IMPORTANCE: Harnessing the power of technology for more advanced and streamlined analysis. 

QUESTION 21: What are the ethical considerations to be taken into account when conducting time-intensity studies?
ASKED BY: Attendee #6 

REASON FOR ASKING: Concerns about the ethical implications of sensory analysis methods. 
IMPORTANCE: Ensuring the ethical integrity of research practices in this field. 

QUESTION 22: How can we ensure the reliability and validity of results in time-intensity studies?
ASKED BY: Attendee #7 

REASON FOR ASKING: To address concerns about the accuracy and credibility of the findings. 
IMPORTANCE: Ensuring the credibility and trustworthiness of research outcomes. 

QUESTION 23: Are there specific training requirements for researchers conducting time-intensity studies?
ASKED BY: Attendee #8 

REASON FOR ASKING: Interest in understanding the skill set and expertise needed for this type of analysis. 
IMPORTANCE: Identifying the necessary qualifications and training for researchers in this field. 

QUESTION 24: How can we effectively communicate the findings of time-intensity studies to stakeholders and decision-makers?
ASKED BY: Attendee #9 

REASON FOR ASKING: Concerns about effectively conveying the results and implications of the analysis. 
IMPORTANCE: Ensuring that the research outcomes are communicated clearly and persuasively to relevant parties. 

QUESTION 25: What are the key factors which can influence the results of time-intensity studies?
ASKED BY: Attendee #10 

REASON FOR ASKING: Interest in understanding the variables that can impact the outcomes of the analysis. 
IMPORTANCE: Identifying and controlling potential factors that may affect the results. 

QUESTION 26: How can we address the issue of subjectivity in time-intensity studies?
ASKED BY: Attendee #11 

REASON FOR ASKING: Concerns about the subjective nature of sensory analysis. 
IMPORTANCE: Addressing the potential biases and subjectivity in the interpretation of results. 

QUESTION 27: What are the best practices for data collection and analysis in time-intensity studies?
ASKED BY: Attendee #12 

REASON FOR ASKING: Interest in learning about the most effective methods for gathering and analyzing data. 
IMPORTANCE: Ensuring a rigorous and systematic approach to data collection and analysis. 
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QUESTION 28: How can we incorporate consumer feedback into time-intensity studies?
ASKED BY: Attendee #13 

REASON FOR ASKING: Interest in integrating consumer perspectives into sensory analysis. 
IMPORTANCE: Incorporating consumer insights for a more holistic understanding of sensory experiences. 

QUESTION 29: What are the potential implications of time-intensity studies for product development and marketing?
ASKED BY: Attendee #14 

REASON FOR ASKING: Interest in exploring the practical applications of sensory analysis in industry. 
IMPORTANCE: Understanding how sensory analysis can inform product innovation and marketing strategies. 

QUESTION 30: How can we ensure the reproducibility of results in time-intensity studies?
ASKED BY: Attendee #15 

REASON FOR ASKING: Concerns about the consistency and replicability of research findings. 
IMPORTANCE: Ensuring the reliability and validity of results through reproducible methods and practices. 

QUESTION 31: How can we ensure the accuracy and reliability of time-intensity studies?
ASKED BY: Researcher from a leading sensory analysis institute 

REASON FOR ASKING: To understand the best practices for conducting time-intensity studies. 
IMPORTANCE: Ensuring the validity of study results and providing valuable insights for product development. 

QUESTION 32: What are the key factors that can influence the perception of time-intensity in sensory analysis?
ASKED BY: Food industry professional 

REASON FOR ASKING: To identify potential variables that may impact the results of time-intensity studies. 
IMPORTANCE: Understanding these factors can help in designing more effective study protocols. 

QUESTION 33: How can we standardize the methodology for time-intensity studies across different sensory analysis labs?
ASKED BY: Quality control manager from a food manufacturing company 

REASON FOR ASKING: To ensure consistency in study protocols and results across different research settings. 
IMPORTANCE: Standardization can lead to more reliable data comparison and interpretation. 

QUESTION 34: Are there specific statistical tools that are commonly used for analyzing time-intensity data?
ASKED BY: Statistician specializing in sensory analysis 

REASON FOR ASKING: To explore advanced techniques for analyzing complex time-intensity data sets. 
IMPORTANCE: Utilizing appropriate statistical methods can enhance the accuracy and robustness of study findings. 

QUESTION 35: How can we effectively communicate the results of time-intensity studies to non-technical audiences?
ASKED BY: Marketing professional from a consumer goods company 

REASON FOR ASKING: To understand strategies for translating technical sensory data into actionable insights for product development 
and marketing. 

IMPORTANCE: Clear communication of study findings is essential for making informed business decisions. 

QUESTION 36: What are the ethical considerations which researchers need to keep in mind when conducting time-intensity studies?
ASKED BY: Ethics committee member from a research institution 

REASON FOR ASKING: To ensure that time-intensity studies are conducted in a manner which upholds ethical standards and protects 
participants. 

IMPORTANCE: Ethical oversight is crucial for maintaining the integrity and credibility of sensory analysis research. 

QUESTION 37: How can we optimize the sample size in time-intensity studies to achieve reliable results?
ASKED BY: Research scientist from a government regulatory agency 

REASON FOR ASKING: To determine the appropriate sample size needed for detecting meaningful differences in time-intensity percep-
tion. 
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IMPORTANCE: Proper sample size calculation is essential for ensuring statistical power and validity of study outcomes. 

QUESTION 38: Can time-intensity studies be applied to non-food products, such as personal care items or household cleaners?
ASKED BY: Product development specialist from a cosmetics company 

REASON FOR ASKING: To explore the potential applications of time-intensity analysis beyond traditional food and beverage sectors. 
IMPORTANCE: Understanding the scope of time-intensity studies can inspire innovation and cross-industry collaboration. 

QUESTION 39: What are the best practices for designing control conditions in time-intensity studies? 
ASKED BY: Researcher specializing in experimental design 

REASON FOR ASKING: To establish reliable baseline measurements for comparing and interpreting time-intensity responses. 
IMPORTANCE: Proper control conditions are essential for minimizing bias and ensuring the internal validity of study results. 

QUESTION 40: How can we incorporate consumer feedback and preferences into time-intensity studies?
ASKED BY: Market researcher from a consumer insights agency 

REASON FOR ASKING: To integrate consumer perspectives and behaviors into the design and analysis of time-intensity experiments. 
IMPORTANCE: Consumer-driven insights can enhance the relevance and applicability of sensory analysis findings in real-world set-

tings. 

QUESTION 41: Are there cultural differences which may influence the perception of time-intensity in sensory analysis studies?
ASKED BY: International relations specialist from a trade association 

REASON FOR ASKING: To explore the impact of cultural diversity on sensory perception and interpretation of time-intensity data. 
IMPORTANCE: Understanding cultural nuances can help in designing more inclusive and globally relevant sensory analysis protocols. 

QUESTION 42: How can we address potential biases and confounding factors in time-intensity studies?
ASKED BY: Behavioral psychologist with expertise in cognitive bias research 

REASON FOR ASKING: To discuss strategies for controlling biases and minimizing confounding variables in sensory analysis experi-
ments. 

IMPORTANCE: Recognizing and mitigating biases can enhance the reliability and validity of study outcomes. 

QUESTION 43: What are the limitations of current technological tools for measuring time-intensity in sensory analysis?
ASKED BY: Technology consultant specializing in sensory instrumentation 

REASON FOR ASKING: To assess the capabilities and shortcomings of existing technology for capturing and quantifying time-related 
sensory attributes. 

IMPORTANCE: Identifying technological constraints can inform future innovation and development in the field of sensory analysis. 

QUESTION 44: How can we ensure the consistency and reproducibility of time-intensity measurements across different sensory pan-
els?

ASKED BY: Panel leader from a sensory evaluation agency 
REASON FOR ASKING: To address challenges associated with panel training, calibration, and performance monitoring in time-intensity 

studies. 
IMPORTANCE: Ensuring panel reliability and validity is essential for generating trustworthy and actionable sensory data. 

QUESTION 45: Can time-intensity studies be used to track changes in consumer preferences and trends over time?
ASKED BY: Trend analyst from a market research firm 

REASON FOR ASKING: To explore the potential applications of time-intensity analysis in monitoring shifts in consumer behaviors and 
preferences. 

IMPORTANCE: Tracking time-related sensory attributes can provide valuable insights for predicting market trends and guiding product 
innovation strategies.

Table 3: Create a resource book of 45 relevant questions, and for each look at the reason for asking, as well as the importance of the 
question.
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Certainly, we can’t do very much damage by having people learn 
how to think critically at the very beginning of their research rath-
er than thinking critically at the end. One could use AI to simulate 
results and think about that. So, a week of solid thinking will sig-
nificantly improve the quality of the research and at the same time 
even produce a better researcher and, in fact, a better science. We 
only have ourselves to ask whether we want to allocate time and 
effort. Indeed, all of the other constraints are minimal.
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