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Abstract
District Livestock Service Office (DLSO), Lamjung has been providing the grants for raising life standard of the poor farmers,

women, ethnic groups through quality production and their commercialization in different sectors via goat, dairy, pig and poultry
on individual and group basis. A study was conducted among the farmers who were supported by DLSO to identify the marketing

condition of their product, the problems they faced along with further expectation from DLSO in 18 VDCs and municipalities from
February to June 2017. Data was collected by semi structured questionnaire among 142 respondents through purposive sampling and

analysis was done by Statistical Package for Social Science (SPSS 20.0) and Microsoft Excel. The study revealed that 79% of farmers
had good access of market and they could sell meat (70%) easily followed by milk product. Similarly, maximum farmers (76.8%) sold

their product by themselves in which Janajati people govern 46.8%, with 30.3% Dalit and 22.9% Brahmin. The main problem seen
in livestock rearing was transportation (50%) followed by price fluctuation (13.4%) and storage (8.5%). In cattle farming, the major

problem was in storage (60%) of dairy products. Most of the farmers expect to access the safe transportation (59.2%) for selling their

products from DLSO. Poultry raising farmers (14.8%) had expected to promote village tourism while the pig rearing farmers (12%)
wanted to have proper management of market within the district.
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Introduction
Livestock keeping has been an integral part of crop agriculture.

Around 65% of the population is engaged in agriculture, which

is still the largest sector of economy having the share of around
31.6% of the GDP and share of Livestock subsector to AGDP is
26.8%, whereas livestock sector alone contributes 11% to National
GDP [1]. Cows and buffalo are raised for draft power (oxen/male

buffalo), production of animal manure and the supply of animal

protein (cows for milk, and buffalo for both milk and meat). Goats,
poultry and other animals are also raised but the large animals

are predominant [2]. District Livestock Service Office (DLSO)
situating in Besishahar municipality of Lamjung district has been

providing the farmers with subsidy either in the monetary form

or by providing required materials for raising the life standard of

farmers. The objectives of the study were to identify the marketing

status of livestock, the problems faced by the farmers in various
sectors of marketing along with the further expectation from DLSO.

Methodology

The survey was conducted in 18 VDCs and municipality alto-

gether of Lamjung district of Nepal from February to June 2017
in 4 sectors via goat, pig, poultry and dairy animals by collecting

primary information related to marketing of 142 samples by using

purposive sampling through questionnaire. There were 7 groups
and 17 individual farmers in goat sector, 6 individual in pig sector,
5 individuals in cow sector, 8 in buffalo and 3 groups in poultry

sector. The collected data was then analysed using SPSS ver. 20 and
MS Excel 2007.
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Result and Discussion
•

Ethnicity of respondent and grant spent titles: The major
responding farmers of our survey were found to be Brahmin

and Chhetri, Janajati and Dalit each covering 19.7%, 52.1%
and 28.2% respectively. Out of the total grant provided to
the farmers from DLSO, 55.6% was spent to purchase ani•

mal, 40.8% was spent on animal housing, 2.1% on feed and
0.7% each on slaughter house and transportation.

Access of market: 79% of the farmers had easy access to

the market while the remaining 21% had difficulty in the

access to market. The easiest market was found to be of
•

meat which was 70% followed by milk products 13% and
remaining 17% of market selling was not decided.

Collector of product and Ethnicity: Maximum (76.8%)
people have sold their product by themselves of which
46.8% is contributed by Janajati. Only Brahmin and Chhe-

tri sell their product through cooperatives. Similarly 14.8%

Market problems in the particular sector of grant

people don’t sell their product in market. As the chi square
•

value is more than 5%, ethnicity is not significant with the
collectors for selling the products.

Problem faced during marketing: The major problem

faced during marketing was of transportation which was

found to be 50.7%, followed by price fluctuation 13.4%, then

by storage facilities 8.5% and 27.5% were found to have
faced no problems during marketing. FAO [3] reported that

there is lack of transportation facilities for livestock esp. for
goats as they are transported in the bus rooftops. The sup-

ply constraints are also associated with collection difficulties
because of scattered production pockets, difficult mountainous terrain, lack of road connectivity and lack of transportation facilities. Majority of livestock markets are located in
the plains and goat raising pockets are often in the hills and

mountains, existing market networks could not provide adequate market access to the meat goats [4]. Similar result was
obtained by Paudel., et al. [5].

Livestock

No problem

Transportation

Storage

Market
fluctuation

Others

Out of

Cow

0

40

60

0

0

3.5

Goat

10.3

Buffalo

12.5

Poultry
Pig

Pearsons square

80
0

70.1
0

42.9
75

1.1
20

14.3
0

17.2

1.1

12.5

0

0

42.9

Table 1: Problems of market in different sector of grant.

0

0

61.3

24.6
4.9

5.6

R<0.001**

Source: Own survey data

Kharel and Pradhan [6] has reported that the problem faced

by the goat-raising industry of Nepal were the inadequate market

and marketing facilities, inaccessible, distant markets as well as

poor marketing facilities. The people who were granted for cow

maintenance of milk quality by maintaining the cold chain from

the point of production until the point where the milk reaches
the processing plant. In pig, the most common problem was in

transportation and market fluctuation. Premy., et al. [7] identified

farming face problem of storage of milk and milk product and

some major problems in pig marketing that were lack of specialized

[2] in which problem of quality in milk collection will be solved

no alignment of market intelligence with pig production package,

transportation while the goat rearing farmers face major problem
of transportation. This is supported by the result of Joshi and K.C.

to a greater extent if chilling of milk can be performed as close to

the milk production point as possible. Milk collection involves the

market and market infrastructures, weak linkage between traders
and producers, lack of market lead production, lack of coordination,

lack of information on domestic and international market, lack of

abattoir facilities etc which could be the key areas for intervention
in future. Similar problems was reported by PEAN [8].
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Expectation in different sectors from DLSO
Sector Wise expected
Improvement
Promoting village
tourism

Road access

Price determination

Market management
Pearson square

Cow Goat Poultry
0

3.6
10
0

0

72.6
80

58.8

100

16.7
0
0

Pig

Buffalo

Out of

0

0

14.8

0

0

41.2

7.1
10
0

59.2
14.1
12

R<0.001**

Table 2: Expectation of farmers in different sectors from DLSO.
Source: Own Survey data

Most of the farmers expect to access the safe transportation

(59.2%) for selling their products from DLSO. Poultry raising

farmers (14.8%) had expected to promote village tourism while

4.

for establishing market centres to sell chicken and egg to the government.

Conclusion
Farmers are getting grants from DLSO, Lamjung in various

5.

sectors. Transportation was the major problem in these farmers

6.
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